EGMUS Plenary Meeting
5th — 7th November 2025, Prague

Digital consumption in
Croatian museums

Tea Rihtar Juric
Museum Documentation Center
Zagreb, Croatia



Digital consumption in Croatian museums

\ I/
* Museum [ocumentation Center sent the first call to v N
museums for implementation of online metrics during Wp \

the lockdown (2020)

* first data collected was for the year 2020, published in
2021

* |ast data — for the year 2024 (published in 2025)
» 5 years of collecting
e available at Croatian Museum Statistics in English



https://mdc.hr/en/museums-in-croatia/museum-statistics0/
https://mdc.hr/en/museums-in-croatia/museum-statistics0/
https://mdc.hr/en/museums-in-croatia/museum-statistics0/

Digital consumption in Croatian museums

Museums response rate on online visits 2020 - 2024
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Digital consumption in Croatian museums

What do we ask about online visits?

e 15t distinction — web sites # social networks ~ video
platforms
Web sites:
= online collections
= online (virtual) exhibitions
= virtual tours
= online education programs
= online live events

= newsletter
= other (fill in)
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Online vs. on-site visits 2020-2024
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e NEMO webinar — Holistic audience measurement in the age of
digital
* guide to implement Digital Audience Measurement (DAM)

1easurement in the
age of digit -

1' , ‘



https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Publications/NEMO_Working-Group_Digital-Transformation_Connected_journeys-Holistic_audience_measurement_in_the_age_of_digital_2024.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Publications/NEMO_Working-Group_Digital-Transformation_Connected_journeys-Holistic_audience_measurement_in_the_age_of_digital_2024.pdf
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Online visits by type of web page content 2020 - 2024
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Digital consumption in Croatian museums

What do we ask about online visits?

Social networks & video platforms:

= name of network/platform/channel (Facebook, Instagram,
X, TikTok, YouTube, Vimeo...)

®" number of views

= number of followers

= number of reactions ( asb or , or... else)
" number of comments

" number of sharing
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Museums response rate for social networks & video platforms 2020 - 2024
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Social media engagement in Croatian museums 2020-2024
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Social media engagement in Croatian museums 2020-2024
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EUROSTAT — Internet use: participating in social networks (individuals)

Home > Database > Science, technology, digital society > Digital economy and society > ICT usage in households and by individuals > Internet use

Individuals - internet activities B Metadata

Online data code: isoc_ci_ac_i | DOI: 10.2908/isoc_ci_ac_i @@ | last update: 06/10/2025 23:00 | view: DEFAULT @ Datasetinformation

Source of data: Eurostat

Dimensions
< Geopolitical entity (reporting) [ < Information society indicator (2
0

; 4); /
1/44 values displayed v 10/23 values displayed Internet use: participating in social networks (creating user profile, posting

messages or other contributions to facebook, twitter, etc.) - 8/55 values v/ <—I—)

displayed

Percentage of individuals - 2/2 values displayed

All individuals - 5/170 values displayed

Time frequency: Annual

th 4 Y < ! B

B Table I~ Line L Bar ® Map

Display settings Highlight Quick selection Default view Share / bookmark Download Help

This dataset contains important flags.
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CROATIA i

ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE

CROATIA ——

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND THE STATE OF MOBILE, INTERNET, AND SOCIAL MEDIA USE
CROATIA/ A CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS CROATIA
TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS POPULATION CONNECTIONS USERS MEDIA USERS

X >

4.12 5.19 3.13 2.10 4.09 4.96 3.27 2.80

MILLION MILLION MILLION MILLION MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION: PENETRATION: URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:
51% 57.7% 121.1% 80.0% 68.4%

57% 126% 76%

THORMTIES we H t -t . SOURCES: THE UN.; LOCAL GOVERNMENT BODIES; GSMA INTELUIGENCE; ITU; GWI; EUROSTAT: CNINIC; ARJIf; OCDH; SOCIAL MEDIA PLATFORMS' SELF.SERVICE ADVERTISING TOOLS; company W@ .
are, lootsuite EARNINGS REPORTS; MEDIASCOPE: CAFEBAZAAR. & COMPARABILITY ADVISORY: SOURCE CHANGES, INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED F2OM SOCIAL MEDIA  CIFF@, Hootsu'te‘
social PLATFORIMS, SO DATA ARE NOT COMPARABLE WITH PREVIOUS REPORTS. SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS, SO MAY EXCEED INTERNET UsERNUMBERS.  SOCTA

CE; INTERNET: ITU; GIO
T TOO!

ERTISING TOO PO
AR, ALL LATEST AVAILABLE DATA IN JAN

SOURCES: POPULATION:
AND GOVERNMENT 8O
COMPANY ANNOLINC

NTS AND EARNINGS REPORTS; CAFEB

Internet use in Croatia in 2022 Social media statistics for Croatia in 2023

There were 3.34 million internet users in Croatia in January 2022. There were 2.94 million social media users in Croatia in January 2023.

Social media statistics for Croatia in 2024

DafuReporI‘al's figures show that there were 2.79 million active social media user identities in Croatia in January 2024.

https://datareportal.com/digital-in-croatia
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2021

Most popular social media platforms in Croatian museums 2021 - 2024
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2021

Most popular video platforms in Croatian museums 2021 - 2024
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Digital engagement on Croatian museums’ video platforms 2020-2024
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Challenges

lack of IT professionals

almost 30 % of museums have only 1-2 professionals

online content production, development and adjustment to new trends
lack of training

further development of metrics and its usage

Possibilities

training of the staff
digital/new media experts
influencers

outsourcing

Al



Thank you for your attention!

Museum Documentation Center
Zagreb, Croatia

www.mdc.hr

Tea Rihtar Juric
trihntar@mdc.hr
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