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Digital consumption in Croatian museums

• Museum Documentation Center sent the first call to
museums for implementation of online metrics during
the lockdown (2020)

• first data collected was for the year 2020, published in
2021

• last data – for the year 2024 (published in 2025)

➢ 5 years of collecting

• available at Croatian Museum Statistics in English

https://mdc.hr/en/museums-in-croatia/museum-statistics0/
https://mdc.hr/en/museums-in-croatia/museum-statistics0/
https://mdc.hr/en/museums-in-croatia/museum-statistics0/
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Digital consumption in Croatian museums

What do we ask about online visits?

• 1st distinction – web sites ≠ social networks ~ video 
platforms

Web sites:

▪  online collections

▪  online (virtual) exhibitions

▪  virtual tours

▪  online education programs

▪  online live events

▪  newsletter

▪  other (fill in)
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• NEMO webinar – Holistic audience measurement in the age of 
digital 

• guide to implement Digital Audience Measurement (DAM)

https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Activities_2025-2028/2025/Webinars/NEMO_Webinar_Casey_Scott-Songin_Presentation_13.02.25-1.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Publications/NEMO_Working-Group_Digital-Transformation_Connected_journeys-Holistic_audience_measurement_in_the_age_of_digital_2024.pdf
https://www.ne-mo.org/fileadmin/Dateien/public/Publications/NEMO_Working-Group_Digital-Transformation_Connected_journeys-Holistic_audience_measurement_in_the_age_of_digital_2024.pdf
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What do we ask about online visits?

Social networks & video platforms:

▪ name of network/platform/channel (Facebook, Instagram, 
X, TikTok, YouTube, Vimeo...)

▪ number of views

▪ number of followers

▪ number of reactions ( as         or         or... else)

▪ number of comments

▪ number of sharing
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• EUROSTAT – Internet use: participating in social networks (individuals)
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https://datareportal.com/digital-in-croatia
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Challenges
• lack of IT professionals

• almost 30 % of museums have only 1-2 professionals

• online content production, development and adjustment to new trends

• lack of training

• further development of metrics and its usage

Possibilities
• training of the staff

• digital/new media experts

• influencers

• outsourcing

• AI



Museum Documentation Center

Zagreb, Croatia

Tea Rihtar Jurić
trihtar@mdc.hr

Thank you for your attention! 

www.mdc.hr
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